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The Free Stuff

Å Simple SEO Tips You Can Implement

Å No Silver Bullet

Å Focus On What You Can Win At

Å Power of Blogs & Facebook For SEO

Å Slides located on www.GTROG.com - PDFôs

Å Glossary in Back of Book

Å The Fundamentals Donôt Change. Itôs all about the Content

Å Play Googleôs Game
Copyright © 2015 Greg Bright              www.PlayGooglesGame.com
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Google:

Make Sure Your Customers Can Find You!

Your customers are searching for you ïwill you be found?

What are the benefits of an attractive web site, if a consumer cannot locate it through a search engine? Do 

you have a ñBillboard in the Desertò? 99% of internet customers are going to find your website through a 

search engine, and Google owns 70% of the search engine market.

The best news? These ñnaturalò search results, unlike the sponsored internet ads, are free. Here are a few 

simple techniques to help your website get on page #1 in Googleôs search results.

1.  A free ñLocal Businessò listing in Google Places ïthe quickest way to get your local business listed at the 

top!  http://www.google.com/local/add/

_______________________________________________________________________________________

_______________________________________________________________________________________

_______________________________________________________________________________________

2.  Keyword Strategy (page ñTitleò is most important).

_______________________________________________________________________________________

_______________________________________________________________________________________

_______________________________________________________________________________________

3.  Google Image Search ïpossibly the most overlooked technique for getting your websiteôs images on this 

fast growing search tool.

_______________________________________________________________________________________

_______________________________________________________________________________________

_______________________________________________________________________________________

4.  Using Keywords in internal site links.

_______________________________________________________________________________________

_______________________________________________________________________________________

_______________________________________________________________________________________

Presentation Slides Located on www.GTROG.com

Copyright © 2009 ï2015     Greg Bright    www.GTROG.com 

http://www.gtrog.com/
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Evaluation Forms

ÅGet Motivated by these Free Opportunities

ÅGet a Free "Local Business" listing in Google

ÅBasic Keyword Strategy

ÅGoogle Image Search

ÅKeywords for Internal Site Links

ÅAvoid Search Engines Penalties

ÅYouTube Videos to Improve Your Ranking

ÅRelevant Back Links

ÅStand out and get chosen from all the search 
results

Copyright © 2015 Greg Bright               www.PlayGooglesGame.com
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Your Best Marketing Tool

ÅCustomers are Searching for You Online

ÅBill Gates ïSurrounded by the Internet ïAccess 
to YOUR Business 24 -7

ÅCustomers are Pre -shopping the Internet

ÅFacebook: Everyone is online now - A Billion 
Users ïBusiness ñPagesò ranked by Google

ÅB2B - Younger Buyers are Moving up the Ranks
Copyright © 2015 Greg Bright               www.PlayGooglesGame.com
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Younger Generation of Buyers

ÅDonôt remember life before Google

ÅForrester Survey of Buyers

Å2014: 30% Buy Over Half Online

Å2017: 56% Expect to Buy Over Half

Å72% Start with a Search Engine
Copyright © 2015 Greg Bright              www.PlayGooglesGame.com
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Practicing What I Preach

ÅAce Hardware (Family & Corporate)

ÅInventor - Patent Holder ïOffice Ergonomics

ÅPrint & Internet Advertising Sales AT&T

ÅManufacturer

ÅAuthor ñGet Top Ranking on Googleé..ò

ÅArtist

ÅMetal Fabrication Rep Agency

ÅInternet user since 1989 ïWebsite 1997

ÅSpeaker

ÅUniversity of Texas Instructor

Copyright © 2015 Greg Bright               www.PlayGooglesGame.com
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What is Search Engine Optimization?

Copyright © 2009 Greg Bright               www.PlayGooglesGame.com

ÅItôs Not About Cheating ïOnly White Hat

ÅIt Simply About Building a Better Website

ÅFull of Interesting Content

ÅImages - Videos - Written Text

ÅContent So Interesting That Our Visitors 

Amplify it For Us

ÅThis is the ONLY Message Google Keeps 

Repeating About SEO ïGood Experiences

ÅGoogle Tracks Our Content On Page and Off 

Page

http://www.playgooglesgame.com/
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SEO

& the SERP

=

Search Engine

Results Page

Copyright © 2009 Greg Bright               www.get - top - ranking - on - search - engines.com
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#2

Google Local Ą

Google Places Ą

Google My Business 

(part of Google Maps division)

Easiest Way to Get to the Top

Categorizes Businesses like Yellow Pages

https://www.google.com/business

Yahoo Too

Copyright © 2015 Greg Bright              www.PlayGooglesGame.com
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Google My Business Help Center

https://support.google.com/business/? hl=en#topic=4539639

Copyright © 2015 Greg Bright               www.PlayGooglesGame.com

If you previously used Google Places for 

Business or Google+ Pages dashboard to 

manage your business information, youôve 

likely noticed that your account has been 

automatically upgraded to Google My Business 

dashboard. Google My Business makes it 

simpler than ever to make sure your local 

business information can be easily found 

across Google, including on Google Maps, 

Google Search, and Google+.

https://support.google.com/business/?hl=en#topic=4539639
https://support.google.com/business/?hl=en#topic=4539639
http://www.playgooglesgame.com/
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The First Step in

Playing Googleôs 

Game

http://www.get-top-ranking-on-search-engines.com/
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Tips For Showing Up High on the Map
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Tips For Showing Up High on the Map

Å Be Sure Your Name & Address is the Exactly the Same

Everywhere on the Internet - Local Directories - Local 

Government Agencies: State Sales Tax ïTexas Secretary of 

State (business filings ïIncorporating) ïCounty Property Tax.

Å Street Signage

Å Put Your Address and Local Phone # in the Footer of Every page

Å Address and Local Phone # in Your Contact Us page

Å Ask customers to give you reviews when they have a great 

experience.

Å Never Stuff a Keyword into your ñrealò business name, if itôs not 

officially listed that way.
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Search Engine Usage

Other

Yahoo

Google

Bing

Google

Yahoo

Bing

Other

Source ïInternet Retailer

Copyright © 2009 Greg Bright               www.get - top - ranking - on - search - engines.com
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#3 - Keyword Strategy

Trying to Guess Your Customerôs Search Terms

ÅGoogle Keyword Planner

ÅKeyword or Keyword ñPhraseò

ÅThe First Words Are Most Important

ÅMany Opportunities to ñPlaceò Keywords

ÅCheck Your Industry Jargon

ÅTitle Meta Tag is the Most Important !!!!!!

Copyright © 2015 Greg Bright               www.get - top - ranking - on - search - engines.com
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Penguin Update

Repeat Title keywords

in your content as well

ñTitle Tagò
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Metadata

ÅMost any computer programming 
code has information embedded 
in it, which humans canôt see.

ÅMeta Tags (like the Title Tag) are 
embedded in the programming 
code of the website.



The University of Texas

at Austin    

Professional 

Development Center

Penguin Update

Never repeat (stuff)

Keywords ïespecially

in the keyword meta tag
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Keywords (Cont.)

ÅFocus on a couple per page

ÅFocus on keywords you can win at

ÅMust include keywords in the content

ÅNaming Files with Keywords

ÅKeywords in Web Address OK

Example www.laptop -ergonomics.com

ÅImage File Names - Google Image 
Search - The Most Underutilized 
Technique

Copyright © 2015 Greg Bright               www.get - top - ranking - on - search - engines.com
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#4 - Google Image Search
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Shopping on the 

Internet Helps You 

Understand your 

Customers
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Focus On What

You Can Win At
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3 Steps to Optimize for Image Search

1. Re-name your JPEG image files with 

keywords separated by hyphens ñsubsea-

fabrication.jpgò

2. Same Keywords in the ALT tag

3. Same Keywords in the surrounding text
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Example of How to ñseeò what an image file 

has been named on any website.
Note:  File names can only be changed using web design 

software programming ïthis example only shows what a 

file has already been named using the software.

Right click on the 

image to bring up the 

grey ñpop upò box as 

seen to the right hereò

http://www.get-top-ranking-on-search-engines.com/
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ALT Tag & Image Title
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Tip: Surround Images with 

the same keywords in the 

content - close proximity

http://www.get-top-ranking-on-search-engines.com/
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Blended

Search Results
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Image File Names

Whatôs Your Logo Named?

Wrong ï
www.keynamics.com/images/homepagelogo.jpg

www.keynamics.com/images/dsc3567.jpg

Right ï
www.keynamics.com/images/laptop - stand - logo.jpg

Å Provide Your Website Designer with Images Already 
Named with Keywords & ALT Tags

Å Every image has a file name and ALT Tag

Copyright © 2015 Greg Bright               www.get - top - ranking - on - search - engines.com
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Submit Image File Names to 

Your Web Designer

*Slide From Feedback From Students.

Copyright © 2009 Greg Bright               www.get - top - ranking - on - search - engines.com

Tip:

Find related

Keywords from the

Google Keyword Planner

http://www.get-top-ranking-on-search-engines.com/
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#5 - Keywords in Internal 

Site Links

These are the links within the 

pages of your own website

www.keynamics.com/laptop-stand.html

Side Note: Use Keywords in your Outbound Links 

also.  ñAnchor Textò - Instead of ñClick Hereò, use 

ñMore on Laptop Ergonomicsò

http://www.keynamics.com/laptop-stand.html
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Internal Link URL
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